
UNIT I COST AUDIT 

Objectives: To provide in-depth knowledge of cost and management : audit 

limitations of Cost Audit. 

B.COM 
SEMESTER VI 

DISCIPLINE SPECIFIC ELECTIVE 

Meaning, nature, objectives and scope of cost audit, Concepts of efficiency audit, Propriety 
audit, Management Audit, Social audit, Operational Audit, Energy Audit, VEM audit, 
Performance Audit, Difference between cost audit and financial audit. Advantages and 

COST AND MANAGEMENT ACCOUNTING Cost and Management Audit (DSE 6) (100 Marks, 60 Lectures) 

UNIT II COST AUDIT AND COMPANIES ACT 

Important sections of Companies Act 2013 relating to Cost Audit, BookS of Accounts to be 

(20 Marks, 10 Lectures) 

maintained, Qualification, Disqualification, ceiling on Number of cost audit, 

(30 Marks, 15 Lectures) 

of cost auditor, rights and responsibilities, status, relationship and duties and liabilities-

professional and legal under the companies act 2013 and the cost and the Works accountants 

Act 1959, professional ethics and code of conduct for cost auditor. 

UNIT II PLANNING AND TECHNIQUES OF COST AUDIT (20 Marks, 15 Lectures) 

UNIT IV: COST RECORDS AND AUDIT RULES 

References : 

Familiarization with the industry, the organisation, the production process, the system, and 

procedure- list of records and reports, preparation of the audit program, audit notes and 

working papers, techniques of cost audit, procedure, meaning and importance, Internal control, 

internal check, internal audit. 

Delhi. 

128 

Appointment 

la) Cost Accounting Record Rules-meaning -list of cost accounting records essential records and 

statistical record-application of CAAR and maintenance of record important cost accounting 

records such as Raw Materials, wages, overheads, depreciation production records, sales 

records consumable stores & spares R&D Expenses Benefits derived from cost accounting 

records preservation of cost accounting records. 

(25 Marks, 15 Lectures ) 

(b) Cost Audit Report Rules-contents-annexure to cost audit reports types of report- distinctions 

between notes and qualifications to the report. Report and opinion, special emphasis on Cost 

auditors observation Necessity of cost audit, End use of cost Audit Report. Cost audit as an aid 

to management. 

1. Ramnathan, A. R.. Cost and Management Audit. Tata McGraw Hill Publishing Now. 

Goa University, Taleigao Plateau, Goa 
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Unit | Introduction to marketing 

Objective: To develop an understanding of the marketing environment and relevant decisions. 

Market concepts-- place concept, area concept demand concept. 

Kinds of goods-convenience goods, shopping goods speciality goods. 

Unit ill Marketing decisions 

Marketing concepts - product concept, selling concept, marketing concept, Societal marketing 
concept. Scope of marketing -goods, services, events, organisations etc. 

Unit Il Marketing Environment and Segmentation 
Marketing Environment- concept, major environmental forces. 

Market segmentation- concept, Bases for segmenting markets. 
Consumer behaviour and marketing research 

Unit IV Trends in Marketing 

Consumer buying behaviour, factors influencing consumer buyer behaviour. 

Marketing research and its importance. 

B.COM 

SEMESTER II 

Introduction to Marketing (CC 5) 

References: 
1) 

(100 Marks- 60 Lectures) 

Marketing mix decisions-product, price, promotion and physical distribution (in brief). 
Sales force management-selection, training, compensation. Areas in physical distribution- Order 

processing, Inventory, Warehousing and Transportation. Global marketing Alternative 
marketing entry strategies. 

2) 

3) 
4) 

Consumerism and need for consumer protection. Social aspects of marketing-social 
responsibility of marketing, ecological and ethical aspects of marketing. Marketing of Services 
and its Scope. 

5) 

Direct marketing-Catalog marketing, Kiosk marketing, Telemarketing and On-Line marketing 

6) 
7) 

(25 Marks 15 Lectures) 

38 

(25 Marks 15 Lectures) 

Kotler, Philip. Marketing Management. Prentice Hall. 

(25 Marks 15 Lectures) 

(25 Marks 15 Lectures) 

Ramaswamy & Kumari Nama. Marke ting Management. 

Kotler, P., Keller, K.L. Koshy, A. &Jha. M. (2009). Morketing Management: A South 
Asian Perspective. (Thirteenth Ed). Pearson Education, New Delhi. 
Gandhi, J.C. Marke ting a Managerial Introduction. Tata McGraw Hill. 

Maheshwari, R.P., Jindal, Lokesh, (2011). Marketing Management Theory and 
Practice. 
Sherlekar, S.A. Marke ting Management. Himalaya Publishing House. 

Saxena, Rajan. Marketing Management. 

Goa University. Taleigao Plateau, G00 



















































































































































































Bducational Field Trip to Kushavati River Valley Culture 

Course Name: B.A.B. Ed 

Name of the Department: Department of History 

Mode: Offline 

ACTIVITY REPORT 

Event Date: 06-03-2023 

A brief write-up about the Event: 

1. Damodar Temple, Zambaulim 
2. Vimleshwar Temple, Rivona 

3. Buddhist caves, Rivona 

Soogle 

Nature of Activity: Educational Field Trip to Kushavati River Valley Culture 

4. Usgaimol Petroglyphs 

Activity In-Charge and Coordinators: Ms. Yogita Gauns 

Rivona, Goa. India 

5. Ruins of Narayan Temple, Vichundre 

Principal 

5466+G37, Tlamol -Rivong -Colomb-Curdi (Zambaulim). 
Rlvona, Goa 403705, Indla 
Lot 16:181886 

Department of History of the Vidya Prabodhini College of Commerce, Education, 
Computer and Management, had organized an Educational Field Trip to Kushavti 
River Valley Culture on 06" March 2023, for the History students of T.Y.B.A.B.Ed. 
& Fou.Y.B.A.B.Ed. The students visited the following historical places. 

Long 74.1n0205 
00/03/23 11:53 AM GMT 05:30 

B GPS Map Camera 

6. Budbudyanchi Tali, Gopinath Temple, Netravali 

Activity In charge 



etabodhini College of Commerce, Education, Computer and Management, Parvari Goa. 

Academic Year: 2022-23 

Type of the Event: Field Trips 

Name of the Event: Geography Study Field Trip 

Reach of the Event: Local 

Mode of Event: Ofline 

Prabodhan Education Society's 

No of Day(s): One-Day 

ACTIVITY REPORT 

Venue: Ustem River, Sattari Goa 

Event Details 

Date of Event: From 13-02-2023 To 13-02-2023 

ct Cormm. 

anaaat. 

METROPOLIS 

Objectives of the Event: To learn the potential of ecotourism in the remote or hinterlands in the 

Goa. They observed the local resources and the economic activities in the surrounding. 

Page 1 of 3 



Outcomes of the Event: Students noticed the various economic activities on the way to Ustem 

Village of Sattari. There observed the livestock activities, cashew nut production, agieut 
activities etc. They observed the dependency of the people on the local resOurces. 

A brlef write-up about the Event (in about 300 words): 

SYBABEd. (Division - A) Geography Study Field Trip. Students noticed the various econome 
activities on the way to Ustem Village of Sattari. Thev observed the livestock activities, cashew 

nut planation, agricultural activities etc. This village is drained by major tributary Ustem nver 

and it is the major source of fresh water used for domestic and commercial purpose. This place 

has a potential to go ahead with the river rafting, inland fisheries etc. If we sustain the 

environment then it will be helpful for the locals to get the better income. T'he local panchayat 

can start eco friendly accommodation facilities, small resorts, providing local food items, 

provide rent bikes, arrange jungle safaris, arranging hike , trekking, mountain climbing or the 

adventurous activities and perform cultural programs infront of the tourist if this area can be 

developed as the river rafting spot. There were many activities and the games that were arranged 

for the students such as stone painting related to the nature geography, spot prizes on the 

questions asked etc. 

Event Category: Academic 

Details about the external Collaborating/Associating agencies 

Name of the collaborating agency: 

Address: 
Nature of the Collaboration: 

Details of Collaboration: 

Expected number of Participants: 

Local 

40 

State 

Participants' Details 

National International 

0 

Resource Persons' Details 

Name of the Resource person: Ms. Hema Umesh Sawant 

Institutional Affiliation: Vidya Prabodhini College Parvari, Goa 

Area of expertisc(in brief): Human Geography 

Any other details: 

rarerce,.Educatlo 

Total Delegates 
40 

Page 2 of 3 



Name of the Resource person: Dr. Sagar Mali Institutional Affiliation: Vidya Prabodhini College Parvari, Goa Area of expertise(in brief): Geomorphology Any other details:; 

Name of the Department/Committee: Geography 

Name of the Event Co-ordinator: Ms. Hema Umesh Sawant 

Event Co-ordinator email address: hemasawant1 209@gmail.com 

Event Co-ordinator Mobile Number: 7972917691 

Name of the Co-coordinator: Dr. Sagar Mali 

Signature of the Coordinator: 

Event Coordinator Details 

Signature of the Co-coordinator: 

Signature of the Principal: 

Signature of the Head of the Department: hesan 

Date: 26-07-2023 

Place: Parvari, Goa. 

VhA 

ollbs|023 

COmilierca 
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Vidya Prabodhini College 

Academic Year: 2022-23 

Reach of the Event: Local 

Mode ofEvent: Ofline 

Name of the Event: International Mother Tongue Day 

of Commerce, Education, Computer and Management, Parvari Goa. 

No of Day(s): One-Day 

Prabodhan Education Society's 

i 

Type of the Event: Event with national or state importance 

Venue: FY, BA. B. Ed- B class 

ACTIVITY REPORT 

we speak. 

Event Details 

Date of Event: From 21-02-2023 To 21-02-2023 

Objectives of the Event: 1. To create awareness about the importance of various languages 

2. Not to criticize any language based on any category. 

3. Be respective and thankful to all the languages. 

Outcomes of the Event: 1. Literacy Development of students. 

2. Creating awareness and respect for every mother tongue. 

21u 142 

A brief write-up about the Event (in about 300 words): 

The students of FY. BA. B. Ed- B class celebrated the International Mother Tongue Day on 21st 

February 2023 under guidance of Ms. Priya Gosavi the class teacher. 



Ms. Priya Gosavi Assistant Professor in Hindi welcomed the students and gave a brief idea of 
the programme. Ms. Dhanashri Patil began with a formal introduction of the programme, she 

was the Comparer for the same. Ms. Sanjana Naik spoke on the importance of her mother 

zue konkani. Ms. Siddhika Pinge and Mr. Narayan Shetgaonkar expressed their views on 
u mother tongue Marathi. Ms Dhanashri Patil spoke on Hindi language and Ms. Vanshika 

valk put forward her views on her respective English language. The programme ended with 
Vote of thanks 

proposed by Ms. Pinkai Pednekar. All the FY. BA. B. Ed B students were 
present for the programme. 
Event Category: Academic 

Expected number of Participants: 
Local 

50 

State 

Participants' Details 

Name of the Department/Committee: Hindi Department 

Signature of the Coordinator: 

Name of the Event Co-ordinator: Ms. Priya Gosavi 

National International 

Event Co-ordinator email address: priyagosavi28@gnmail.com 

Signature of the Principal: 

Date: 22-02-2023 

00 

Event Coordinator Details 

Event Co-ordinator Mobile Number: 8007170543 

Place: Parvari, Goa. 

Signature of the Head of the Department: hesNs 

Cduca 
Z4 2-202 

Total Delegates 

50 



Course Name: B.A.B. Ed 

Name of the Department: Derartment ot History 

Mode: Otline 

Nature of Activity: "Nirtan on the Lite Chhattrapati Shivaji Maharaj 

Activity ln-Charge and Coordinators: Ms. Yogita Gauns 
Activity Venue: F.Y.B.Com. (A) 

Event Date: 17-02-2023 

North Goa, Goa, India 

AAN EDAAItN SOCIYS 

Activity Report 

Lat 15 527129 

Long 73.831n55 

GRGJVGS, Porvorim, Goa 403501, tndia 

17/02/23 12:25 PM GMT +05:30 

D GPS Map Camera 

Principal 

A brief write-up about the Event: 

Sardez G ndia 

"Kirtan on the Life Chhattrapati Shivaji Maharaj" 

GPS Map Camer 

canerop 

a Naa A wi Bavda 

On the eve of Shiva Jayanti Department of History organized "Kirtan on the Life 
Chhattrapati Shivaji Maharaj on 17th February 2023. Ms. Gayatri Kadamb, 

student from Fou.Y.B.A.B.Ed. Performed the kirtan. 

Activity In charge 


