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" |sr~o.| NAME OF GuDE hﬁ]';’:gn ROLL.NO. | FULL NAME J:gﬁg& Tr;;%?é‘gm EXTERNAL EXAMINER
1 2203213 |NARGIS ABUSALTHA BYADGI 202209099
2 7303237 |SAYED MHABUSAB BILLAHALI 202209124 A COMPARATIVE STUDY
3 2203248 |JYOTI KANKANWADI 202209102 i
4 D Ujvala M. Hanjuskar 14 2203254 |PRIYANKA CHAUDHARY 202209096 (OCB) N LIC AND HDFC LIFE
5 2203230 |MAHMAD ABRAR MAINUDDIN MAKTUM HUSEN CHIKODI | e T
6 2203260 |SAIDAS AJIT VENGURLEKAR 202208922 ANALYSIS"
7 2203222 |TEJAS PARAB 202209137
s 2203203 | AISHWARYY A PRABHU SHATRIYA 202209088
9 2203218 |PRATIKSHA PARSHURAM SALVI 202209117 ; L
WOoMEN EMPOWERMENT
] e e ” 2203239 |SIMRAN RAGHUVIR BORKAR 202209094 THROUGH MICROFINANCE;
1 2203246 |AKI ANAND SHETYE 202209089 EM“”*}%&S;%?FNCF
12 2203247 |DEEPALI BIBEK SARKAR 202209131
13 2203261 |SAKSHI YESH WANT KAVLEKAR 202209122
m 3203204 | ANISH SADANAND KANDOLKAR 202209090
5 2203216 |PRALHAD HIRANA BHADGER 202209114
16 2203227 |ANKUR ATMARAM DABHOLKER 202209092 THE FINTECH EFFECT: A
7 3 2203253 |PRANAY RAMAKANT VENGURLEKAR 202209116 |?|J}~:r]:u¥:ﬂ;?:rjh
18 2203257 |SAHIL RAJU SHETTY 202209136 PARVARI
19 2203259 |SAI PRAKASH PAWAR 202209112
20 2203 0202 |BHAVESH LAU CALANGUTCAR 202208039
21 Mr. Rudresh 1, Mhamal 2203102 |ANISHA NAGESH USKAR 202209075
22 2203105 |ASMITA A GAW ADE 2022096031
P 7203144 |KAJAL KRISHNA SINGH 202209062
A STUDY OK DOMESTIC
24 i 2203145 |KASHISH VASSUDEV KANDOLKAR 202209044 TOURISTS PERCEPTION OF
25 2203115 |PUSHPA HARERAM VISHWAKARMA 202209052 LSy
26 2203152 |RICHA DABHOLKAR 202209055
27 2203153 |RUPALI RAMESH KAMBLI 202209042
28 2203157 |SANJANA VAS UDEV YERAGI 202209060 5
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59 2203113 |PRASAD BALU KHAMBLE 202209045

) 2203117 |RAHUL PRALHAD GADKAR 202209037

61 2203122 |RUCHA CHANDRASHEKAR SHET 2022000358

62 2203139 |ANIKET VANVAS MANDREKAR 202209026 A STUDY ON KYC

7 AWARENESS AMONG BANK

6 2203147 |KHUSHI KUMARI KUSHWAHA 202208920 CUSTOMERS TN GOA

P 2203148 |LAXMI RAKESH CHAVAN 202209047

65 2203151 |RAHUL DNYANESHWAR NATK 202209057

56 M, Susny S, Pandbre 2203155 |SALONI BHANUDAS HUMRASKAR 202209064

67 2203116 |RADHIKA SHRIKANT CHATRI 202209053

58 2203118 |RAKSHA YOGESH NAIK 202209049

] 2203137 |ALMAS ABDUL SHAIKH 202209061 CUSTOMER PERCEPTION

70 1 2203141 | APURVA DATTARAM PEDNEKAR 202209028 B ot i

7 2203150 |PREKSHA PRADEEP NAGVEKAR 202209142 STUDY

72 2203 0201 |AASTHA ANIL SRIVASTAVA 202107393

7 2203265 |VARSHAD RAJU TENDULKAR 202209128

7 2203101 |AFTYA SAIFUDDIN ATNI 202209024

75 2203104 |ASMI PATHAN 202209030 ECO-CONSCIOUS
— CONSUMPTION:

76 7203106 |BHUWANESHWARI MALLAPPA BARIGIDAD 202209032 UNDERSTANDING

77 2203111 |PANCHAMI SITAL EMBRUM 202209050 CONSUMER MOTIVATION
| ——— 3 AND BARRIERS TO BUYING

7 2203121 |RIYA VERLEKAR 202209078 ECC-FRIENDLY PRODUCTS

70 2203124 |SAISHA ANIL PEDNEKAR 202209059

#0 2203134 | ZUBIYA JAFFARALI JAVALI 202209020

a1 | Mr Darshen S. Gaonkar 2703143 |DRIMA ROSITA DE SOUZA 202209036

82 2203135 | ABHILASHA KUMARI LALIT YADAV 202209079

P 2203164 | YASHMITA SHAILESH TALWADKER 202209080 EFFECTS OF TOURISM ON

& 2203202 | ABHISHEKH KUSVAHA 202209104 }'Uﬁm;;g}ﬁ'grgw

8 3 2203212 |MAULALI [BRAHIM PIRANKALLI 202209105 NORTH-GOA: A STUDY

#6 2203224 |AKASH RUDRA RATHOD 202209082

= | 2203226 |ANKIT KUMAR 202209091

# 2203228 | ANSHUMAN SINGH 202209101
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29 2203206 |BUSHRA KHAN 202209132
30 2203215 |PINKY GOVIND GOUD 202209113
INDERSTANDING
3l 2203219 |SHOHEB SHAIKH 202209140 AR EE AN
12 1 2203221 |SNEHA SHRIPAD KULKARNI 202208921 PERCEPTION OF GENERIC
v MEDICINES AMONG GOAN
3 2203231 |MANISHA YESHWANT KHADEMANI 202209064 RESIDENTS: A STUDY
34 2203233 |MUSKAN MAKBUL MALLUR 202209106
35 . 2203250 |MANISHA BHASKAR JAMPULA 202209144
Dir. Pinkesh D Dhabalkar
6 2203245 |ADITYA SALGAONKAR 202209086
37 2203225 |AKASH SHRIRAM NAIK 202209081
38 2203244 |ADITYA PARAB 202209133 CUSTOMER LOYALITY AND
SATISFACTION: A STUDY OF
3 16 2203205 |BISWAIIT PRADHAN 202209095 QUICK COMMERCE
40 2203140 |ANISH VARGAONKAR 202209027 PLATFORMS IN GOA
a1 2203238 |SHALANK PREMANAND KALSHAOKAR 202209125
12 2203262 |SHRIKRISHNA TANAJI NELAJKER 202209093
43 2203103 |APURVA RAJ SHIRODKAR 202209029
i 44 2203112 |PRAJAKTA LAXMIKANT NAIK 202209048
45 2203114 [PRIYANKA SUNIL SHIRODKAR 202209051
A STUDY ON FACTORS
46 s 2203126 |SANKALP S0YRU TORASKAR 202209074 [NFLUENCING INVESTMENT
47 2203127 |SHREYA GAJANAN CHIPKAR 202209033 INTEN "0‘; ﬁF (fg:ﬁmmh'
48 2203132 |TANISH VASUDEY GAUDE 202209072
49 2203258 |SAHIL SUNIL SAWANT 202209120
50 ) 2203264 |TEJAS UDAY NAIK 202209109
e Varsha B. Ingalhalki
51 2203131 |SUSHANT SHIVAJI DESAT 202209070
52 2203133 |VIGHNESH ANANDAN 202209076
53 2203201 |AAYUSH GARG 202209087
54 2203207 |DEEPESH SANTOSH ANDURLEKAR 202209097 A STUDY ON FINANCIAL
10 WELL-BEING OF SELF-HELFP
55 2203214 |NAYAN BHAGWAN KULABKAR 202209110 GROUP WORKERS TH GOA
56 2203229 |DAVID KUMAR JTTENDRA PRASAD 202209121
57 2203236 |SANTOSH PANDURANG SALGAONKAR 202209123
58 2203 0203 |VINAYKUMAR HARERAM KUSHWAHA 201901169
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89 2203130 |SUNAY SANJAY SALGAONKAR 202209069
0 | 2203142 |BHAVESH ANAND MADKAIKAR 202209143
o1 2203149 |PRATIKSHA PRASHANT KUDNEKAR 202209141
A STUDY ON EVALUATION
52 . 2203154 |RUSHIL RATNAKAR VELINGKAR 202209077 OF E-BANKING SERVICES
93 ) 2203158 |SIDDHI SAHADEV HALARNKAR 202209065 ON CUSTOMER
SATISFACTION
94 2203161 |SWARA SHASHIKANT NAIK 202209071
95 2203162 |SWAYAM RAMNATH NAIK 202209138
[ 96 | Ms Dhanashri 8. Bala 2203220 |SHWET SANDESH MANGUESHKAR 202209126
97 2203235 |PRANAV SALUNKHE 202209115
o8 2203223 |ADITYA SUTAR 202209085
99 2203263 |TANISH SASHTIKAR 202209127 ANALYSING THE EFFECT OF
100 15 2203243 | YASH NAIK 202209135 Mﬁﬁmi‘fﬁﬁ“ﬂ;ﬁ“
101 2203232 |MEHBOOB KATNOOR 202209139 OUTLETS
102 2203241 |VISHNU SUNAR 202209119
103 2203256 |RUTIK BANDEKAR 202209130
104 2203108 [DITI RAMNATH NAIK 202209035
105 2203110 |KARTIK CHARI 202209043
106 2203119 |RHUGVED MANOJKUMAR HALARNKAR 202209054 PERFORMANCE
7 2203120 |RITVICK KASKAR 202209056 EVALUATION OF OTT
5 PLATFORMS, CABLE TV &
108 2203123 |SAHIL SANTOSH KALANGUTKAR 202209040 DTH SERVICE PROVIDERS IN
109 2203160 |SONIA PRAKASH MADHU 202209068 GoA
10 2203165 |SAHIL SANDIP MAYENKAR 202209145
T ——— 2203255 |PUSHPAK RAYU SIMEPURUSHKAR 202209118
12 2203107 |DASHMI DAMODAR PEDNEKAR 202209034
13 2203109 |HEMA BORAT 202209038
114 2203125 |SAMBHAVI SANTOSH PEDNEKAR 202209021 .
CONSUMER FREFERENCE
1% & 2203128 |SHRUM GAJANAN NAIK 202209063 TOWARDS INFLUENCER
116 2203129 |SNEHAL LAXMIKANT MALHARE 202209067 WKKETE%:)T GOA: A
17 2203138 |AMITKUMAR SINGH 202209066
18 2203159 |SINJAL SANJAY KALANGUTKAR 202209041
119 2203163 |TANVI DNY ANESHWAR NATK 202209073 L
@ ] R
(Dr. Ujvala junkar) ( Prof. Bhushan V. Bhive )
H.O.D PRINCIPAL
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